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For Information

Summary

At the last meeting of the Public Relations and Economic Development Sub 
Committee, Members asked for updates on how the business objectives of the 
Economic Development Office, Remembrancers and the Communications Team were 
being met.

This report sets out the already agreed objectives of the Communications Team for 
2018/2019 and updates Members on how they are being met.

Recommendation

 Members are asked to note the report.

Main Report

1. The Communications Team works as part of the Town Clerk’s Corporate and 
Member Services.

2. It is made up of four parts:

- The Media Office
- The Corporate Affairs Team 
- The Publishing Team
- The Film Liaison Unit

3. Its aims are set out in a two-page business plan approved by Members and 
attached as an annex.

4. Our overall purpose is to help co-ordinate the resilience, good governance and 
reputation of the City of London Corporation.

5. Our top lines objectives are:



o Creating and delivering clear, consistent and confident messaging across 
the City Corporation.

o Coordinating and overseeing all print, broadcast and digital communications 
of the City Corporation

6. We are achieving these objectives through the establishment of an internal 
messaging handbook which collates our core messages and factsheets on a 
variety of our work.

7. We also produce a weekly media grid and a weekly corporate engagement grid 
which coordinates our media interventions as well engagement with political, 
business and other stakeholders

8. We measure and report our outcomes through the monthly Corporate Affairs 
Report to PRED, the Weekly Media Summary which goes to PRED Members and 
the Six-Monthly Media Update which also goes to PRED and summarises the 
output of the Media Office, Film Liaison Unit and Publishing Team

9. The last Six-Month Media Update showed that there have been over 540 articles 
relating to the City of London Corporation in national and local newspapers with 
the Advertising Value Equivalent (equivalent if we paid for coverage) of 
£5,134,012 (this excludes international, radio and broadcasting coverage). 

10.During this period the Publishing Team have also produced a wide range of 
material promoting schemes such as Aldgate Square, Bank Junction, Road 
Danger Reduction, air quality, Plastic Free City and Bridging Divides.

11.The Corporate Affairs Team has drafted more than 120 speeches, organised 33 
high-level political meetings and drafted over 50 letters to Government ministers.

12.Members should also be aware the Communications Team have also been set a 
series of internal targets for the year ahead:

i. To develop a "London narrative" to show how City Corporation 
supports a diverse and sustainable capital and how we contribute to 
the 12 outcomes in the Corporate Plan within the capital

ii. To continually improve the professionalism of our communications 
with the priority for the year ahead being to move ahead with the 
project to design and build a new website

iii. To review the filming protocols and processes so we actively promote 
the City and City Corporation facilities as a place for filming, thereby 
generating income.



iv. To improve awareness of the importance of communications 
throughout City Corporation and how communications can be used 
to enhance the reputation of the organisation.

13.To achieve these internal targets, we have:
i. Appointed a Senior Corporate Affairs Officer to develop a London 

narrative, bring it to Members for approval and then deliver it.

ii. Achieved approval at Gateway 3/4 to build and develop a new 
website

iii. Gained approval at the Strategic Resources Group for a 
Transformation Fund bid to conduct a review of our filming practices 
and protocols

iv. Set up a rolling series of internal meetings to show how 
communications can be used to enhance the reputation of the 
organisation

14.Finally, Members should be aware that with the expansion of the Media Team 
over the last two years the Town Clerk and the Director of Communications have 
agreed the Communications Team will submit its own two-page business plan in 
future years.

Conclusion

Members are asked to note the contents of this report.

Appendices

High-Level Business Plan
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